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Editor’s Picks

Aura Cacia eco air freshener ‘naturalizes’ odors

By Mz Durs

Air fresheners were conceived to counter
unpleasant aromas, but in the age of aro-
matherapy, they have to do more for the sensi-
tive consumer with demand shifting to prod-
ucts that offer healthier and more soothing
home environments.

With the recession prompling consumers to
do more around the house, products that make
the domestic routine more pleasant have found
favor, including such atmospheric enhance-
ments as home air fresheners, which enjoyed a
6% lift in dollar sales over the past year

despite falling into the discretionary spending
category at a time when many such products
have sales declines.

Within the category, a discernable change is
taking place toward air fresheners that address
concerns beyond the basic one of making a bad
smell go away, Odor-neutralizing products that
kill bacteria as they work have enfoved success,
but a shift continues as such authoritative
sources as the United States Environmental
Protection Agency — which lssued reports
about fragrances from household products caus-
ing injury to marine life — and as popular as
WebMD call into question the safety of synthet-

Ie fragrances.
1 Maturally, manufactur-
ers have stepped in to
provide consumers with
air fresheners that calm
chemical concerns, in-
cluding Aura Cacia,
which has launched its
first all-natural essential
oils electric air freshener,

The new Aura Cacia
Ebectric Aromatherapy Alr
Fresheners line uses only

Home air fresheners
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100% pure essential oils to provide fragrance
Product packaging includes a full ingredient
deck to assure consumers Lhat only natural
ingredients contribute to fragrance formulas
Aura Cacia oils come In four aromas — laven-
der, lime and grapefruit, bergamot and orange
and spices and clove,




